


HeRe’s�WhAt�CONNectiON�POiNt� 
EXhiBitORs�HAVe�TO�SAy�…

“As a multi-media organization, we really value exhibiting 
in the Connection Point because it puts us in front of such 
a wide range of media buyers and advertisers. We’ve 
exhibited with NAMA for 15 years.” 
Robin Lo�in, VP of Sales and Marketing, Southeast AgNet

“Our ag publishing segment represents nearly every facet 
of agriculture. We get more bang for our buck at NAMA 
because we can meet with so many di�erent interest 
groups in one place – we wouldn’t miss it.” 
Shelley Thompson, Operations Manager, Vance Publishing

ABM Agri Council/Ag Media Summit
Ag Media Research
Agri Marketing Magazine
Agri-Pulse
Agweek
Association of Equipment Manufacturers
Bowtie, Inc. — Hobby Farms Magazine
Broadcast Sales
Cabela’s
Capital Press
Center for Food and Ag Business,  

Purdue University
DairyBusiness Communications
Direct Contact, Inc.
Farm Auction Guide.com
Farm Market iD
Farm Progress Companies
Farms.com
Fastline Publications
HelmsBriscoe
High Plains Journal/Midwest Ag Journal
iNet Solutions Group, Inc.
J. L. Farmakis, Inc.
Kansas City Board of Trade
LEE Agri-MEDIA
�A�U�`�W�c�`�a���A�Y�X�]�U���˜���5�[���D�i�V�`�]�g�\�]�b�[
Natl. 4-H Council
Natl. Assn. of Farm Broadcasting
Natl. Ca�lemen’s Beef Assn.
Ogden Publications
Penton Media, Inc.
Potato Grower/Sugar Producer/Western Turf
Progressive Dairy Publishing
Saepio
Select Publishing/For the Farm.com
SGS North America
Southeast AgNet Radio Network/ 

Citrus Industry Magazine
Spiral16
Successful Farming
Syngenta
TractorHouse
US Farm Data
Vance Publishing Co.
ZimmComm New Media, LLC

PReViOus�EXhiBitORs�

StANd�Out�With�A� 
SpONsORship

Draw a�ention to your 
company with the right 
sponsorship�opportunity. 
Email jennyp@nama.org 
to �nd out more.

YOu’LL�FiNd�DecisiON�
MAKeRs�ANd�PROspects�
RepReseNtiNG�These�FieLds�
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We�BRiNG�The�FOOt�TRAFFic�TO�YOu!
Activities scheduled throughout the conference draw 
a�endees to the Connection Point and your booth …

Receptions

A�er Best of NAMA, we’ll host a 
Celebration Reception. Another 
evening reception on Thursday gives 
a�endees the chance to unwind and 
meet exhibitors.

Lunch & Refreshment Breaks

Another great way to get in  
some low-pressure networking.

Drawings

There will be drawings at the end of each session and a 
grand prize drawing during the evening reception. A 

Connection Point Bingo Game will 
also get prospects to your booth.

Virtual Trade Show

Let a�endees learn more about you 
before the show. Just send a brief 
description of your company, a logo 
and a link to your website to  
janc@nama.org … We’ll handle the rest!

CONNectiON�POiNt�Is�A�FAVORite� 
With�CONFeReNce�GOeRs

“ … I really enjoyed the opportunity to network 
with�my�colleagues in agri-marketing.”
 2011 Conference A�endee

“Outstanding conference that brings together agri-
marketing professionals across the U.S. and Canada ...” 
2011 Conference A�endee

If your company has products and services to put before decision-makers in the ag 
marketplace, NAMA’s�Connection Point is for you.

The�Connection Point works. Over 90% of our exhibitors return each year!

Meet your customers in 

A special thanks to ZimmComm New Media, LLC, 
for select photos.
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